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01 Sign in

Staff sign in with their own login, and the menu only shows the areas their role allows.



02 Home

The main menu groups the work by area: baskets, orders, deals, inventory, analytics, listing, pricing, costing

and the cash office.



03 Orders

Find Orders lists purchase orders by date, supplier, store and status. Five order types cover one store, the

DC, drop shipments, brands and attributes.



04 An order

An order holds the supplier, the delivery store and the lines, in units or packs, with costs and totals worked

out as you go. It reaches the store once it is finalised.



05 Deals

Deals capture a supplier's better buying terms, such as discounts, free stock, and tally or sally rewards,

against the products they cover.



06 Deal Explorer

The Deal Explorer lists every deal line across suppliers and periods, with order quantities, costs, discounts

and free stock totalled at the top.



07 Baskets

A basket is a saved list of products. Build it once, then load it into an order, a deal or a price change instead

of adding products one by one.



08 Item GP

Item GP shows sales, cost and gross profit by store, department, supplier or item, for any period. Any

analysis can be pinned, drilled into, or shared as a link.

Group stock. Group stock shows what every store holds, item by item, filtered by department, supplier or category, and what

that stock is worth.



09 Products

The product master holds every item, with its descriptions, supplier, department and categories, pack size,

flags and barcodes.

Item GP 2D. Item GP 2D puts two periods side by side, such as this October against last October, and shows the difference

for every store.



10 Price changes

A price change sets a new shelf price from a date. It starts as a draft with a basket of products, and reaches

the tills only once it is finalised.



11 Promotions

Promotions lower prices between two dates, for single products or a whole category, and the normal price

comes back when they end.



12 Mix and Match

Mix and Match runs multi-buy offers, such as three for two, bundles and combos, with a clash check and a

sandbox to try them before they go to the stores.



13 Competitors

Competitor prices sit next to your own, captured by hand, from a photo of an advert, or by an automated

agent that watches their specials.



14 Cost changes

Cost changes record a new supplier cost from a date, so every margin and GP figure starts from the right

number.



15 Access

Administrators manage users, roles and permissions, and an audit log records who changed what.


